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ABSTRACT	

This	 study	 goals	 to	 study	 the	 dominant	 factors	 influencing	 taxpayer	 compliance	
from	internal	factors,	namely	the	awareness	and	willingness	of	taxpayers;	external	
factors,	particularly	from	the	socialization	of	taxation	and	tax	sanctions.	The	survey	
was	once	conducted	on	taxpayers	who	follow	for	land	certificates	at	the	State	Land	
Agency	 of	Malang	 City,	 East	 Java,	 Indonesia.	 Analysis	 tool	 the	 usage	 of	WarpPLS	
version	7.0	 to	 test	Outer	model:	 convergent	validity,	 composite	 reliability;	 Inner	
mannequin	through	figuring	out	R-Square	and	Q2.	The	consequences	show	that	the	
Fit	 and	 Quality	 Indices	 Model	 of	 taxpayer	 compliance	 which	 is	 built	 based	 on	
awareness,	willingness,	tax	socialization	and	tax	sanctions	is	good.	Willingness	to	
pay	taxes	and	tax	sanctions	play	a	role	in	influencing	taxpayer	compliance,	whilst	
taxpayer	 recognition	 and	 tax	 socialization	 do	 not	 have	 an	 effect	 on	 taxpayer	
compliance.	
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INTRUDUCTION	

The	cause	of	tax	collection	in	Indonesia	is	to	amplify	kingdom	income	as	tons	as	viable	and	to	
assist	government	insurance	policies	in	increasing	investment,	competitiveness	and	people's	
prosperity.	Tax	itself	has	a	simple	meaning,	specifically	a	mandatory	levy	from	the	community	
for	the	state.	Taxes	as	a	supply	of	state	revenue,	characteristic	to	finance	nation	expenditures,	
such	as	personnel	expenditures,	items	expenditures,	upkeep	and	nation	development.	Tax	itself	
has	the	which	means	of	obligatory	contributions	to	the	nation	owed	by	humans	or	entities	that	
are	coercive	in	nature	primarily	based	on	the	law,	barring	receiving	direct	compensation	and	
are	used	for	the	needs	of	the	country	for	the	biggest	prosperity	of	the	people	country.	
	
There	are	quite	 a	 few	motives	why	people	have	 to	pay	 taxes:	paying	 taxes	 is	 essentially	 an	
obligation	 for	 Indonesian	 citizens,	 particularly	 for	 humans	 who	 have	 been	 subject	 to	 tax	
responsibilities;	as	a	carrier	to	the	state;	streamline	business	processes;	equitable	distribution	
of	community	welfare	and	make	a	contribution	to	financing	associated	to	frequent	interests,	
namely	infrastructure	development,	improvement	of	public	facilities,	implementation	of	social	
assistance	and	others.	Not	all	people	have	to	pay	taxes,	however	people	who	have	to	pay	taxes	
in	accordance	to	Law	Number	sixteen	of	2009	Article	1	paragraph	(2)	Taxpayers	are	individuals	
or	entities,	 including	taxpayers,	 tax	cutters,	and	tax	collectors,	who	have	the	proper	and	tax	
obligations	in	accordance	with	the	provisions	of	tax	laws	and	regulations.	Paying	income	tax	is	
a	need	to	for	every	citizen	who	earns	and	is	special	as	a	Taxpayer	(WP)	which	is	legalized	with	
the	possession	of	a	Taxpayer	 Identification	Number	 (NPWP),	one	of	 the	necessities	 to	get	a	
NPWP	is	that	people	already	have	a	Population	Identification	Number.	
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Some	 of	 the	 advantages	 of	 having	 a	 NPWP	 for	 character	 taxpayers	 or	 company	 taxpayers	
include	 convenience	 in	 tax	 administration;	 get	 lower	 tax	 breaks;	 ease	 of	 administrative	
requirements.	 In	the	administration	of	 the	 land	sale	and	buy	deed,	 the	requirements	 for	the	
land	sale	and	purchase	deed	are	quite	a	few	documents	that	have	to	be	organized	via	the	seller,	
archives	that	the	consumer	ought	to	put	together	and	visit	the	Land	Deed	Making	Officer	(PPAT)	
who	is	licensed	in	the	region	the	land	is	located.	One	of	the	necessities	for	the	deed	of	sale	and	
purchase	of	 land	 for	 the	buyer	must	have	a	NPWP	due	 to	 the	 fact	 the	NPWP	 is	used	as	 the	
identification	 of	 the	 taxpayer	 in	 exercising	 his	 rights	 and	 gratifying	 his	 tax	 obligations,	
beginning	from	submitting	a	tax	return	(SPT)	or	reporting	and	paying	taxes.	The	seller's	tax	
responsibility	is	to	pay	earnings	tax	(PPh)	and	the	buyer's	responsibility	to	pay	the	Land	and	
Building	Rights	Acquisition	Duty	(BPHTB).	What	is	interesting	to	be	tested	is	the	awareness,	
willingness	and	compliance	of	the	taxpayer	who	buys	land	after	making	a	 land	sale	and	buy	
transaction.	
	
Research	on	taxpayer	compliance	with	the	unit	of	evaluation	of	earnings	tax	payers,	corporate	
taxpayers,	land	and	building	taxpayers,	man	or	woman	taxpayers	who	have	agencies	has	been	
widely	carried	out,	but	research	related	to	awareness,	willingness	and	compliance	of	taxpayers	
after	carrying	out	the	original	land	purchase	transaction	does	not	have	a	TIN	and	after	making	
a	land	purchase	transaction,	is	the	taxpayer	capable	to	carry	out	his	tax	duties	on	a	everyday	
basis,	beginning	from	reporting	his	taxes	to	paying	his	earnings	tax.	Based	on	the	description	
of	 the	 troubles	 above	 and	 to	 optimize	 the	 compliance	 of	 taxpayers	 for	 land	 buyers,	 and	
determine	the	dominant	factors	affecting	taxpayer	compliance	with	land	buyers.		(Meidawati	&	
Azmi,	2019)	the	consequences	of	the	study	show	that	the	degree	of	attention	has	a	effective	and	
extensive	 influence	 on	 tax	 reporting	 compliance	 of	 Individual	 Taxpayers	 at	 KPP	 Pratama	
Pontianak	who	 are	walking	 a	 commercial	 enterprise	 and	doing	 freelance	work.	Meanwhile,	
expertise	 of	 taxation	 and	 taxation	 sanctions	 has	 no	 effect	 on	 individual	 tax	 reporting	
compliance	of	taxpayers	walking	a	enterprise	and	doing	freelance	work.	(Hardiningsih	et	al.,	
2020)	 the	 consequences	 of	 the	 find	 out	 about	 exhibit	 that	 understanding	 of	 taxation,	 tax	
sanctions,	 and	 taxation	 socialization	 all	 have	 a	 widespread	 high	 quality	 effect	 on	 taxpayer	
cognizance	and	taxpayer	compliance,	taxpayer	attention	mediates	the	relationship	between	tax	
knowledge,	 tax	 socialization,	 and	 tax	 sanctions	 on	 compliance.	 tax.	 (Arham	 &	 Firmansyah,	
2021)	 noted	 that	 the	 most	 widely	 used	 behavioral	 principle	 is	 deliberate	 conduct	 and	
attribution	theory,	the	function	and	relationship	of	behavioral	principle	with	several	unbiased	
variables	that	nonetheless	endorse	more	than	a	few	take	a	look	at	effects	and	some	unbiased	
variables	are	rarely	tested	in	Indonesia	and	in	the	worldwide	context.	(Nurkhin	et	al.,	2018)		
states	that	the	appreciation	and	focus	of	taxpayers	is	a	variable	that	has	a	stronger	influence	
than	the	perception	of	tax	amnesty	variables,	other	findings	show	that	girl	taxpayers	are	more	
obedient	than	male	taxpayers.	Then	it	is	suggested	that	the	tax	office	continually	implements	
tax	training	programs	and	socialization	to	taxpayers	on	a	ordinary	and	non-stop	groundwork	
to	extend	the	grasp	and	recognition	of	taxpayers.	However,	this	study	is	distinctive	from	the	
findings	made	via(Wardani	&	Wati,	2018),	(Hanjaya	&	Suparmun,	2021),	the	consequences	of	
his	 lookup	show	that	taxpayers	are	obedient	due	to	the	fact	 it	will	extend	the	willingness	of	
taxpayers	to	fulfill	tax	tasks	and	tax	know-how	received	attending	formal	and	casual	training	
will	expand	the	willingness	of	taxpayers	to	comply	with	tax	regulations,	whilst	tax	awareness,	
tax	 officer	 offerings	 and	 current	 tax	 administration	 structures	 have	 no	 impact	 on	 taxpayer	
compliance.	(Masumah,	2022)	 	concludes	that	 tax	rates,	 tax	charge	mechanisms,	and	carrier	
excellent	 in	 part	 have	 no	 impact	 on	 taxpayer	 compliance.	 Taxpayer	 recognition	 partially	
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impacts	 taxpayer	 compliance.	 Knowledge	 of	 taxation	 via	 religiosity	 impacts	 taxpayer	
compliance	indirectly.	
	

LITERATURE	REVIEW	
Attribution	Theory		
Attribution	 principle	 (Weiner,	 2012)	 is	 a	 theory	 that	 explains	 how	 human	 beings	 draw	
conclusions	about	what	is	the	foundation	for	any	one	to	do	an	act,	attribution	concept	states	
that	when	individuals	have	a	look	at	a	persons	behavior,	they	attempt	to	determine	whether	or	
not	it	is	precipitated	internally	or	externally.	Behavior	that	is	induced	internally	is	behavior	that	
is	believed	to	be	beneath	the	private	control	of	the	man	or	woman	himself,	whilst	behavior	that	
is	precipitated	externally	is	conduct	that	is	influenced	from	outside,	that	means	that	the	person	
will	be	compelled	 to	behave	because	of	 the	situation.	 Individuals	have	a	 tendency	to	supply	
attributions	 prompted	 by	 humans	 attempting	 to	 provide	 an	 explanation	 for	 everything.	
something	that	is	in	the	back	of	the	behavior	of	others	(Hanina	Halimah	Sa’diyah	et	al.,	2021).	
Three	figuring	out	 factors	 in	humans	making	attributions:	a)	specificity	ability	that	anybody	
will	identify	the	conduct	of	different	folks	differently	in	one-of-a-kind	situations,	b)	consensus	
capability	that	if	each	person	have	a	frequent	view	in	responding	to	a	persons	behavior	if	in	the	
identical	scenario	and	c)	consistency.	So,	in	the	formal	compliance	of	the	taxpayer,	it	is	related	
to	the	mindset	of	the	taxpayer	in	making	an	assessment	of	the	tax	itself.	A	person's	perception	
of	making	judgments	about	others	is	strongly	influenced	via	the	person's	internal	and	exterior	
conditions.	Attribution	concept	is	very	relevant	to	give	an	explanation	for	the	above	intentions	
due	to	the	fact	attribution	concept	is	how	any	individual	makes	a	decision,	whilst	the	software	
of	attribution	theory	in	this	find	out	about	is	the	inner	thing	of	the	taxpayer	is	the	focus	and	
willingness	 of	 the	 taxpayer,	while	 the	 external	 thing	 is	 the	 socialization	 of	 taxation	 and	 tax	
sanctions.		
	
Taxpayer	Awareness	
Taxpayer	recognition	is	a	circumstance	where	taxpayers	know,	recognize,	admire	and	comply	
with	applicable	tax	provisions	and	have	the	sincerity	and	want	to	fulfill	their	tax	obligations		
(Suhendar	 &	 Hakim,	 2021)	 grasp	 of	 taxpayer	 attention	 capability	 that	 taxpayers	 favor	 to	
automatically	lift	out	their	tax	duties	such	as	registering,	calculating,	paying	and	reporting	the	
amount	of	tax	owed.	(Hantono,	2021)		located	that	expanded	tax	compliance	can	be	defined	by	
using	 factors	 of	 knowledge,	 focus	 and	 tax	 morale,	 this	 proves	 that	 the	 greater	 knowledge,	
awareness	and	morale	of	taxpayers,	the	greater	taxpayer	compliance.	(Kumala	&	Ayu,	2021)	
states	that	awareness	of	paying	taxes	has	a	sizable	effect	on	willingness	to	pay	taxes,	this	shows	
that	high	taxpayer	recognition	stems	from	the	motivation	to	pay	taxes,	the	willingness	to	pay	
taxes	will	be	high	and	country	revenues	from	taxes	will	increase.		
	
Taxpayer's	Will		
According	to	(Zhang	et	al.,	2020)	willingness	to	pay	taxes	is	a	price	the	place	someone	is	inclined	
to	pay,	sacrifice	some	thing	to	obtain	goods	or	services,	it	can	be	interpreted	that	willingness	to	
pay	 taxes	 is	a	cost	 that	 is	 inclined	to	be	contributed	by	using	someone	 in	accordance	 to	 the	
guidelines	and	rules	used.	to	finance	the	frequent	expenditure	of	the	state	by	means	of	now	not	
receiving	direct	 lead	services.	 	 (Kumala	&	Ayu,	2021)	excessive	awareness	of	 taxpayers	will	
enlarge	 the	willingness	of	 taxpayers	 to	pay	 taxes.	 (Setyonugroho,	2013)	 	concluded	that	 the	
willingness	to	pay	taxes	and	the	level	of	perception	of	taxpayers	affect	tax	price	compliance.	
The	 effects	 of	 the	 find	 out	 about	 indicate	 that	 the	Directorate	 General	 of	 Taxes	 performs	 a	
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position	in	disseminating	the	guidelines	and	sanctions	that	will	be	bought	for	taxpayers.	With	
this	socialization,	it	is	hoped	that	the	advantages	can	be	bought	and	felt	via	taxpayers	so	that	it	
is	expected	to	increase	taxpayer	compliance.	(Park,	2017)		determined	a	consistent	survey	in	
China,	Japan	and	Korea.	However,	there	are	some	variations	between	countries:	Only	Chinese	
respondents	felt	that	taxes	may	want	to	be	raised	if	 the	proceeds	had	been	used	to	forestall	
environmental	 air	 pollution	 and	 they	 would	 sacrifice	 phase	 of	 their	 income	 for	 the	
environment.	This	shows	that	the	environmental	morale	of	Chinese	taxpayers	toward	concrete	
environmental	areas	(ie,	water	quality,	sewage	and	sanitation)	has	a	superb	impact	on	their	
willingness	to	pay	environmental	taxes	for	a	sustainable	environment.		
	
Tax	socialization	
According	to		(Andreas	&	Savitri,	2015),	tax	socialization	is	an	effort	from	the	Director	General	
of	 Taxes	 to	 supply	 understanding,	 information,	 and	 practise	 to	 the	 public	 in	 common	 and	
taxpayers	in	particular	regarding	the	whole	lot	related	to	taxation	and	tax	laws.	According	to	
(Burhan,	2015),	(Windiarni	Regita	Putri,	Majidah,	2020)	tax	socialization	is	an	effort	made	by	
way	 of	 the	 Directorate	 General	 of	 Taxes	 to	 supply	 understanding	 to	 the	 public	 and	mainly	
taxpayers	to	recognize	about	all	matters	related	to	taxation,	both	guidelines	and	taxation	tactics	
through	fabulous	methods.	The	cause	of	tax	socialization	is	to	grant	appropriate	and	correct	
statistics	so	that	taxpayers	will	have	understanding	about	the	significance	of	paying	taxes	and	
in	the	quit	will	increase	individual	taxpayer	compliance.	
	
Several	 research	 on	 the	 tremendous	 affect	 of	 tax	 socialization	 had	 been	 carried	 out	 by:	
(Dharma,	G.	P.	E.,	&	Suardana,	2014).	The	consequences	showed	that	concurrently	 taxpayer	
awareness,	 tax	 socialization,	 and	 service	 first-class	 had	 a	 substantial	 effect	 on	 taxpayer	
compliance	 in	paying	PKB	and	BBNKB	taxes	at	 the	Denpasar	SAMSAT	 Joint	office.	Taxpayer	
awareness,	tax	socialization,	and	provider	great	in	part	have	a	widespread	impact	on	taxpayer	
compliance	in	paying	PKB	and	BBNKB	taxes	at	the	Denpasar	SAMSAT	Joint	Office.	(Wardani	&	
Wati,	 2018),	 (Windiarni	 Regita	 Putri,	 Majidah,	 2020)	 	 shows	 that	 tax	 socialization	 has	 a	
tremendous	 effect	 on	 knowledge.	 Tax	 expertise	 has	 a	 high-quality	 effect	 on	 taxpayer	
compliance.	 The	 variable	 of	 taxation	 socialization	 has	 an	 indirect	 impact	 on	 taxpayer	
compliance.	These	results	point	out	that	immediately	and	not	directly	taxation	socialization	has	
a	full-size	effect	on	taxpayer	compliance	through	tax	knowledge.	(Maxuel	&	Primastiwi,	2021).	
determined	evidence	that	socialization	of	taxation	does	now	not	affect	taxpayer	compliance.		
	
Tax	Sanctions		
Tax	 sanctions	 are	 sanctions	 given	 to	 taxpayers	 for	 no	 longer	 complying	 with	 relevant	 tax	
policies	and	regulations.	Tax	sanctions	are	divided	into	2,	namely	administrative	sanctions	and	
criminal	sanctions,	administrative	sanctions	in	taxes	are	the	charge	of	losses	incurred	via	the	
Taxpayer	to	the	state,	the	charge	of	these	losses	can	be	in	the	structure	of	fines,	activity	and	
increases	are	 imposed	according	 to	 the	 level	of	violations	or	errors	committed	by	using	 the	
parties.	related.	Meanwhile,	criminal	sanctions	in	the	form	of	crook	fines,	 imprisonment	and	
imprisonment	are	imposed	in	accordance	to	the	violations	and	crimes	committed	by	using	the	
parties	concerned.(Siamena	et	al.,	2017)	observed	that	the	consequences	of	sanctions	have	a	
wonderful	 and	 full-size	 effect	 on	 individual	 taxpayer	 compliance,	 the	 stage	 of	 taxpayer	
compliance	can	be	influenced	with	the	aid	of	a	number	of	factors,	together	with	the	taxpayer's	
perception	of	tax	sanctions	and	taxpayer	awareness.	In	order	to	comply	with	tax	regulations,	
there	 have	 to	 be	 tax	 sanctions	 for	 violators.	 In	 essence,	 the	 imposition	 of	 tax	 sanctions	 is	
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enforced	to	create	taxpayer	compliance	in	carrying	out	their	tax	obligations.	(Kusumayanthi,	
2019)	 observed	 the	 results	 that	 the	 implementation	 of	 e-filling,	 account	 consultant	
performance,	and	tax	sanctions	had	a	high-quality	effect	on	character	taxpayer	compliance	at	
the	 Gianyar	 Pratama	 Tax	 Service	 Office,	 while	 tax	 socialization	 had	 no	 effect	 on	 WPOP	
compliance	 at	 Gianyar	 KPP	 Pratama.	 (Izza;,	 2020)	 research	 results	 show	 that	 in	 part	
socialization	of	taxation	has	a	large	positive	impact	on	man	or	woman	taxpayer	compliance	with	
PPh	 last	PP	23,	 tax	 consciousness	has	a	 sizeable	high	quality	 impact	on	 individual	 taxpayer	
compliance	with	 PPh	 ultimate	 PP	 23,	 tax	 sanctions	 have	 a	 large	 bad	 impact	 on	 compliance	
person	 taxpayer	 PPh	 remaining	 PPh	 23.	 (Andini	 et	 al.,	 2021)	 lookup	 outcomes	 show	 that	
income	 stage	 has	 a	 relationship	with	man	 or	woman	 taxpayer	 compliance	 thru	 tax	morals,	
however	tax	sanctions	and	have	confidence	in	the	authorities	have	no	relationship	with	person	
taxpayer	compliance	via	tax	morals.	
	
Taxpayer	compliance		
(Yayuk,	Ngesti	et	al.,	2017)	states	that	compliance	with	fulfilling	tax	obligations	voluntarily	is	
the	 application	 of	 a	 self-assessment	 system,	 where	 taxpayers	 are	 given	 the	 trust	 and	 are	
responsible	for	calculating,	calculating,	reporting	and	paying	their	own	tax	payable.	According	
to	(Yayuk,	Ngesti	et	al.,	2017)	there	are	two	kinds	of	compliance,	namely	formal	compliance	and	
material	compliance.	Formal	compliance	is	a	behavior	in	which	the	taxpayer	tries	to	fulfill	his	
tax	obligations	formally	in	accordance	with	the	formal	provisions	of	the	tax	law.	(Ida	&	Jenni,	
2019)	 stated	 that	 taxpayers	who	 have	 a	 Taxpayer	 Identification	Number,	 understanding	 of	
taxation	 and	 awareness	 of	 taxpayers	 have	 a	 significant	 effect	 on	 taxpayer	 compliance.	
(Hardiningsih	et	al.,	2020),	(Andreas	&	Savitri,	2015)	stated	that	taxpayer	awareness	has	a	full	
mediating	 role	 in	 the	 relationship	 between	 the	 usefulness	 of	 the	 Taxpayer	 Identification	
Number,	service	quality,	and	taxpayer	compliance.	In	contrast,	taxpayer	awareness	does	not	
have	 a	 mediating	 role	 in	 the	 relationship	 between	 tax	 socialization,	 tax	 knowledge,	 and	
taxpayer	compliance.	
	

FRAMEWORK	OF	CONCEPT	AND	HYPOTHESE	
Principle	of	this	theory	assumes	that	people	behave	there	are	reasons	to	behave,	whether	this	
purpose	comes	from	inner	factors	or	from	external	factors.	In	this	study,	the	underlying	factor	
of	the	taxpayer's	conduct	comes	from	interior	factors,	particularly	recognition	and	willingness	
to	 pay	 taxes,	 while	 external	 factors	 from	 taxpayers	 are	 tax	 socialization	 elements	 and	 tax	
sanctions.	The	unit	of	analysis	 in	 this	 study	 is	 the	 taxpayer	who	applies	 for	 land	ownership	
certificates	who	previously	did	no	longer	have	a	Taxpayer	Identification	Number	after	making	
a	land	purchase	transaction,	they	must	have	a	taxpayer	identification	range	as	a	requirement	
in	submitting	ownership	of	a	land	sale	and	buy	certificate.	When	any	individual	already	has	a	
Taxpayer	Identification	Number,	he	has	the	responsibility	to	record	and	pay	his	taxes,	to	locate	
out	this	taxpayer	compliance,	an	empirical	study	is	needed	to	decide	the	factors	that	have	an	
impact	on	taxpayer	compliance	at	the	State	Land	Agency	of	Malang	City.	
	
Taxpayer	 consciousness	 is	 a	 situation	 the	 place	 taxpayers	 know,	 recognize,	 recognize	 and	
comply	with	applicable	tax	provisions	and	have	the	sincerity	and	desire	to	fulfill	their	tax	tasks	
(Yayuk,	Ngesti	et	al.,	2017).	Awareness	is	the	attitude	of	a	person	who	voluntarily	obeys	all	the	
guidelines	 and	 is	 aware	 of	 his	 obligations	 and	 responsibilities.	 In	 line	with	 (Nurkhin	 et	 al.,	
2018),	 	various	research	via	(Masumah,	2022),	(Hantono,	2021).	 	 (Nurkhin	et	al.,	2018)	dan	
(Meidawati	 &	 Azmi,	 2019)	 	 additionally	 suggests	 that	 taxpayer	 focus	 has	 a	 nice	 effect	 on	
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taxpayer	 compliance,	which	 is	 the	obligation	of	 taxpayers	 to	 fulfill	 their	 tax	 responsibilities	
starting	 from	 reporting	 and	 paying	 their	 taxes.	 So	 H1	 in	 this	 study:	 there	 is	 an	 impact	 of	
taxpayer	attention	on	taxpayer	compliance.		
	
Paying	 taxes	 is	 an	 exercise	 that	 is	 no	 longer	 generally	 separated	 from	 the	 conduct	 of	 the	
taxpayer.	 Emotional	 elements	 will	 continually	 accompany	 the	 success	 of	 tax	 tasks	 (Yayuk,	
Ngesti	 et	al.,	2017).	Willingness	 to	pay	 taxes	 is	an	 rationalization	of	 the	moral	 standards	or	
values	 that	 are	 believed	 by	way	 of	 any	 one	 to	 pay	 taxes	 that	 are	 influenced	 by	way	 of	 tax	
morality	 such	 as	 perceptions	 of	 honesty,	 beneficial	 attitude	 or	 serving	 from	 the	 apparatus,	
believe	in	authorities	companies	and	regulation	enforcement	and	tax	laws	(Ali	&	Nasaruddin,	
2020).	 In	 line	 with	 the	 research	 of	 (Chandra	 Dewi,	 2019),	 (Hanjaya	 &	 Suparmun,	 2021),		
(Hardiningsih	et	al.,	2020),		(Kumala	&	Ayu,	2021),	(Park,	2017)	it	can	be	stated	that	willingness	
to	pay	taxes	is	an	intention	of	a	mandatory	taxes	to	make	contributions	to	capitulation	their	
property	voluntarily	in	enjoyable	their	tax	obligations,	specifically	paying	taxes.	Then	H2	in	this	
study:	there	is	an	have	an	effect	on	of	taxpayer	willingness	on	taxpayer	compliance	
	
Tax	 socialization	 is	 an	effort	made	with	 the	aid	of	 the	Director	General	of	Taxes	 to	provide	
information	 to	 the	 public	 and	mainly	 taxpayers	 so	 that	 they	 understand	 about	 all	 matters	
concerning	 taxation,	 each	 rules	 and	 taxation	 methods	 via	 suitable	 techniques	 (Andreas	 &	
Savitri,	 2015).	 Tax	 socialization	 is	 an	 effort	 from	 the	 authorities	 to	 supply	 understanding,	
information,	 and	education	 to	 the	public	 in	generic	 and	 taxpayers	 in	mainly	 concerning	 the	
whole	thing	associated	to	taxation	and	tax	law	(Windiarni	Regita	Putri,	Majidah,	2020).	In	line	
with	(Windiarni	Regita	Putri,	Majidah,	2020)	taxation	socialization	is	information,	and	guidance	
to	the	public	and	taxpayers	in	unique	involving	the	whole	thing	that	associated	to	taxation	and	
tax	laws.		Then	H3	in	this	study:	there	is	an	effect	of	tax	socialization	on	taxpayer	compliance.	
	
Tax	sanctions	are	a	guarantee	that	the	statutory	provisions	taxation	(tax	norms)	will	be	obeyed,	
adhered	 to	 and	 obeyed.	 Or	 with	 In	 different	 words,	 tax	 sanctions	 are	 a	 deterrent	 so	 that	
taxpayers	 do	 not	 violates	 tax	 norms	 (Siamena	 et	 al.,	 2017).	 Tax	 sanctions	 are	 a	 device	
preventing	taxpayers	from	violating	tax	rules.	Sanctions	will	be	given	to	taxpayers	who	do	no	
longer	 comply	 with	 applicable	 rules.	 In	 line	 with	 (Izza;,	 2020)	 and	 (Siamena	 et	 al.,	 2017)	
research,	tax	sanctions	are	a	assurance	by	way	of	the	government	to	forestall	violations	of	tax	
rules,	violations	of	pleasurable	tax	obligations	carried	out	through	non-compliant	taxpayers.	
Then	H4	in	this	study:	there	is	an	impact	of	tax	sanctions	on	taxpayer	compliance.	
	

METHOD	RESEARCH	
This	study	uses	a	quantitative	method	and	uses	the	descriptive	analysis	by	distributing	surveys	
to	obtain	statistics	from	the	respondents,	specifically	the	taxpayers	of	land	buyers	registered	
with	the	State	Land	Agency	of	Malang	City,	totaling	179	taxpayers	with	the	application	length	
of	 2020,	 the	 determination	 of	 the	 research	 pattern	 the	 use	 of	 slovin	 with	 =	 5%	 got	 124	
taxpayers.	 This	 study	 was	 gathered	 the	 usage	 of	 a	 questionnaire	 designed	 with	 a	 closed	
questionnaire	or	a	 structured	questionnaire	and	administered	on-line	 the	usage	of	a	google	
form,	some	of	the	benefits	of	collecting	on	line	information	are	the	capability	to	attain	a	wider	
range	 of	 participants,	 faster	 response	 time,	 decrease	 costs.	 Furthermore,	 participants	were	
given	a	layout	that	blanketed	a	definition	and	clarification	of	taxpayer	awareness,	willingness	
to	pay	taxes,	tax	socialization,	tax	sanctions	and	taxpayer	compliance.	Data	analysis	the	usage	
of	 WarpPls	 by	 using	 evaluating	 the	 model:	 1).	 Outer	 mannequin	 (convergent	 validity,	
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discriminant	validity,	composite	reliability;	2)	Inner	mannequin	with	the	aid	of	figuring	out	the	
R-Square,	 interpretation	 of	 Q2	 and	 the	 magnitude	 of	 Q2	 is	 equivalent	 to	 the	 coefficient	 of	
complete	willpower		
	

RESULT	AND	DISCUSSION	
This	research	used	to	be	performed	at	the	State	Land	Agency	of	Malang	City,	the	findings	of	this	
learn	about	have	been	grouped	into:		
	
Respondent	Profile	

	
Figure	1:	Respondent	Profile	
Source:	Data	processing,	2022	

	
The	outcomes	of	identification	of	respondent	profiles	from	taxpayers	who	follow	for	certificates	
at	the	Malang	City	State	Land	Agency	are	grouped	as	follows:	displaying	a	total	of	124	taxpayers	
obtained:	a)	seventy	six	or	61.29%	male,	and	forty	eight	or	38.71	%	female;	b)	personnel	42	or	
33.87%,	entrepreneurs	59	or	47.58%,	employees	who	are	entrepreneurs	23	or	18.55%;	c)	High	
school	 schooling	 of	 51	 or	 41.13%,	 Diploma	 of	 29	 or	 23.39%,	 undergraduate	 forty	 four	 or	
35.48%;	d)	age	30-40	years	by	means	of	28	or	22.58	%,	age	40-50	by	using	sixty	one	or	49.19%	
and	age	over	50	years	by	means	of	35	or	28.23%;	e)	profits	beneath	Rp.	5,000,000.00	of	7	or	
5.65%,	 profits	 between	Rp.	 5,000,000.00	 –	 Rp.	 10,000,000.00	 of	 84	 or	 67.74%	 and	 income	
above	Rp.	10,000,000.00	by	way	of	33	or	26.61%.	Based	on	Figure	1,	the	respondent's	profile,	
it	can	be	interpreted	that	the	profile	of	taxpayers	who	practice	for	land	certificates	at	the	State	
Land	Agency	of	Malang	City	are	the	majority	male,	work	as	entrepreneurs,	have	a	high	school	
training	heritage	and	earn	between	Rp.	5,000,000.00	-	Rp.	10,000,000.00		
	
The	summary	of	test	results	is	presented	as	follows:	

a. Evaluation	Of	Measurement	Model		
b. Convergent	validity	
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Table	1:	Loading	and	Cross	Loading	Test	Results	
No	 Variable	 Indicator	 Cross	

Loading	
P	value	 type	

1	 Taxpayer	
Awareness	

X1.1	 Aw_1	 0.849	 <0.001	 Reflective	
X1.2	 Aw_2	 0.849	 <0.001	 Reflective	

2	 Willingness	To	
Pay	Taxes	

X2.1	 Wil-1	 0.889	 <0.001	 Reflective	
X2.2	 Wil-2	 0.725	 <0.001	 Reflective	
X2.3	 Wil-3	 0.863	 <0.001	 Reflective	

3	 Tax	Sanctions	 X3.1	 Snk_1	 0.783	 <0.001	 Reflective	
	 	 X3.2	 Snk_2	 0.803	 <0.001	 Reflective	
	 	 X3.3	 Snk_3	 0.763	 <0.001	 Reflective	
	 	 X3.4	 Snk_4	 0.806	 <0.001	 Reflective	
	 	 X3.5	 Snk_5	 0.805	 <0.001	 Reflective	
4	 Tax	

Socialization	
X4.1	 Soc_1	 0.897	 <0.001	 Reflective	

	 	 X4.2	 Soc_2	 0.884	 <0.001	 Reflective	
	 	 X4.3	 Soc_3	 0.875	 <0.001	 Reflective	
5	 Taxpayer	

Compliance	
Y1.1	 Comp_1	 0.705	 <0.001	 Reflective	

	 	 Y1.2	 Comp_2	 0.774	 <0.001	 Reflective	
	 	 Y1.3	 Comp_3	 0.808	 <0.001	 Reflective	
	 	 Y1.4	 Comp_4	 0.810	 <0.001	 Reflective	

Source	:	Results	of	Data	Analysis.	2022	
	
Based	on	table	1,	the	taxpayer	consciousness	variable	consists	of	two	indicators,	the	willingness	
to	 pay	 taxes	 variable	 consists	 of	 three	 indicators,	 the	 tax	 sanctions	 variable	 consists	 of	 5	
indicators,	 the	 tax	 socialization	 variable	 consists	 of	 three	 warning	 signs	 and	 the	 taxpayer	
compliance	variable	consists	of	four	indicators,	all	warning	signs	of	the	variable	in	this	learn	
about	 is	 reflective	 and	 has	 a	 go	 loading	 cost	 >	 0.500	which	 skill	 that	 the	 indications	 of	 all	
variables	have	met	the	assumption	of	convergent	validity.	
	
2).	Composite	Reliability	

Tabel		2:	Composite	Reliability	
Variable	 Composite	Reliability	
Taxpayer	Awareness	(Aw)	 0.838	
Willingness	To	Pay	Taxes	(Wil)	 0.867	
Tax	Sanctions	(Snk)	 0.894	
Tax	Socialization	(Soc)	 0.914	
Taxpayer	Compliance	(Comp)	 0.858	

Source	:	Result	of	Data	Analysis.	2022	
	
Based	 on	 Table	 2,	 it	 is	 discovered	 that	 composite	 reliability	 of	 the	 variables	 of	 taxpayer	
cognizance	(Aw),	willingness	to	pay	taxes	(Wil),	tax	sanctions	(Snk),	tax	socialization	(Soc)	and	
taxpayer	compliance	(Comp)	shows	a	composite	reliability	value	>	0.7,	which	means	that	that	
the	 variable	 indications	 have	 exact	 composite	 reliability	 even	 although	 they	 are	 no	 longer	
absolute	standards	(Hair	et	al.,	2014).	
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b).	Inner	Model	By	Determining	 	
Table	3:	Model	Fit	and	Quality	Indices	

Model	 Fit	 and	 Quality	
Indices	

Fit	
Crite
ria	

Analysis	Result	 Evaluat
ion	
Model	

R-Square	 R2	 =	0.900	 good	
Average	Path	
Coefficient		

APC	 =	0.261	,	p	<	0.001		 good	

Average	R-Squared		 ARS		 =	0.900	,	p	<	0.001		 good	
Average	Block	VIF		 AVIF	 =	2.993	;	accepted	if	<=	5,	ideal<=	3.3	 ideal	
Average	Adjusted	R-
Square	

AAR
S	

=	0.897	,		p	<	0.001		 good	

Average	Full	
Collinearity	VIF	

AFVI
F	

=	4.472	;	accepted	if<=5	Ideal<=3.3	 good	

Tenenhaus	GoF		 GoF	 =	0.785	;		0.1	–	0.24	=	Small	0.25	–	0.35	=	
Medium	GoF	>	0.36	=	Large	

large	

Simpson’s	Paradox	
Ratio		

SPR	 =	0.750	;	accepted	if	>=	0.7	Ideal	=	1.00	 good	

R-Squared	
Contribution	Ratio	

RSC
R	

=	0.997	;	accepted	if	>=0.9	Ideal	=	1.00	 good	

Statistical	Suppression	
Ratio		

SSR	 =	1.000	;	accepted	if	>=	0.7	 ideal	

Nonlinier	Bivariate	
Causality	
Direction	Ratio		

NLB
CDR	

=	0.875	;		accepted	if>=0.7	 ideal	

	Source	:	results	of	data	analysis	
	
The	consequences	of	the	output	using	WarpPLS	are	in	table	3	primarily	based	on	the	standards	
for	the	goodness	of	the	model.	It	shows	that	the	constructed	model	is	good,	namely	the	APC,	
ARS	and	AARS	values	obtained	p-value	<	0.001	which	means	that	the	model	fashioned	is	proper	
and	tremendous	in	accordance	to	ARS	and	AARS.	The	AVIF	price	of	2,993	skill	that	the	model	
built	 is	 ideal,	while	 the	AFVIF	value	of	4.472	 is	good.	For	 the	GoF	value,	 the	cost	of	0.785	 is	
blanketed	in	the	giant	category.	The	consequences	of	the	SPR	value	of	0.750,	RSCR	of	0.997;	
which	shows	that	the	built	mannequin	is	suitable	and	the	SSR	is	1.00	which	suggests	that	the	
model	is	suitable	and	the	NLBCDR	fee	is	0.875	which	shows	that	the	fashioned	mannequin	is	
acceptable.	
	
c).	Analysis	of	Hypothesis	Test	

	
Figure	2:Output	Results	of	Mediation	and	Moderation	Test	fashions	
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Based	on	Figure	2,	it	can	be	summarized	in	Table	4:	
Table	4:	Direct	Effect	

Relationship	Between	Variables	 Coefficient	 p-value	 Evaluation	
Direct		effect	:	Aw	-	Comp	 0.03	 0.38	 Not	Significant	
Direct	effect		:	Wil	-	Comp	 0.15	 =	0.05	 Significant	
Direct	Effect	:	Snk	-	Comp	 0.79	 <0.01	 Highly	

Significant	
Direct	Effect	:	Soc	-	Comp	 0.04	 0.33	 Not	Significant	

Source	:	Results	Of	Data	Analysis.	2022	
	
Table	4	is	the	result	of	statistics	processing,	obtained:	a)	the	effect	of	taxpayer	cognizance	on	
taxpayer	 compliance	 with	 a	 coefficient	 of	 0.02	 p-value	 0.38	 that	 means	 that	 mandatory	
cognizance	does	no	longer	have	an	effect	on	taxpayer	compliance,	b)	the	impact	of	willingness	
to	pay	taxes	on	taxpayer	compliance	with	a	coefficient	of	0.15	p	-value	=	0.05	which	ability	that	
the	willingness	of	 taxpayers	 can	explain	 its	 impact	on	 taxpayer	 compliance	and	contributes	
15%,	c)	the	effect	of	tax	sanctions	on	taxpayer	compliance	with	a	coefficient	of	0.79	p-value	
<0.01	which	capacity	 that	 tax	sanctions	have	an	have	an	effect	on	which	skill	 in	 influencing	
taxpayer	 compliance	 is	 0.79	 or	 79%,	 whilst	 d)	 the	 impact	 of	 tax	 socialization	 on	 taxpayer	
compliance	with	a	coefficient	of	0.04	p-value	third	which	capacity	that	tax	socialization	does	
not	have	an	effect	on	taxpayer	compliance.	
	

DISCUSSION	
The	Effect	of	Taxpayer	Awareness	on	Taxpayer	Compliance	
The	outcomes	showed	that	there	was	no	effect	between	taxpayer	consciousness	and	taxpayer	
compliance.	Based	on	the	effects	of	statistical	testing	with	WarpPLS	for	the	taxpayer	attention	
variable	(Aw)	with	a	significance	fee	of	0.38>	0.05.	Thus	Ho1	is	commonplace	or	Ha1	is	rejected,	
so	 it	 can	 be	 concluded	 that	 the	 taxpayer	 consciousness	 variable	 is	 no	 longer	 extensive	 to	
taxpayer	compliance,	the	greater	taxpayer	consciousness	will	not	have	an	effect	on	taxpayer	
compliance.	
	
The	effects	of	this	find	out	about	support	these	carried	out	by	(Chandra	Dewi,	2019),		(Hanjaya	
&	 Suparmun,	 2021),	 (Izza;,	 2020),	 (Dharma,	 G.	 P.	 E.,	 &	 Suardana,	 2014)	 which	 state	 that	
taxpayer	attention	has	no	impact	on	taxpayer	compliance.	The	consequences	of	this	find	out	
about	 contradict	 these	 of	 (Masumah,	 2022),	 	 (Hantono,	 2021),	 	 (Nurkhin	 et	 al.,	 2018),		
(Meidawati	&	Azmi,	2019),	which	suggests	that	taxpayer	attention	has	an	effect	on	taxpayer	
compliance.	
	
The	Effect	Of	Willingness	To	Pay	Taxes	On	Taxpayer	Compliance		
The	effect	of	willingness	to	pay	taxes	on	taxpayer	compliance	The	results	confirmed	that	there	
was	once	an	influence	between	willingness	to	pay	taxes	on	taxpayer	compliance.	Based	on	the	
results	of	statistical	trying	out	with	WarpPLS	for	the	variable	of	willingness	to	raise	taxpayers	
(Wil)	with	a	 importance	 fee	of	0.05	=	0.05	 then	Ha2	 is	accepted,	 so	 it	 is	 concluded	 that	 the	
variable	 of	willingness	 to	 pay	 taxes	 has	 an	 impact	 and	 is	 full-size	 on	 taxpayer	 compliance.	
taxpayer.	
	
The	consequences	of	this	study	assist	research	performed	with	the	aid	of	(Chandra	Dewi,	2019),	
(Hanjaya	&	Suparmun,	2021),		(Hardiningsih	et	al.,	2020),	(Kumala	&	Ayu,	2021),	(Park,	2017)	
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which	states	that	taxpayer	consciousness	A	high	stage	of	tax	compliance	can	increase	taxpayers'	
willingness	to	pay	and	willingness	to	pay	taxes	can	extend	taxpayer	compliance.	
	
The	Effect	Of	Tax	Sanctions	On	Taxpayer	Compliance		
The	 results	 showed	 that	 there	 used	 to	 be	 an	 affect	 between	 tax	 sanctions	 on	 taxpayer	
compliance.	 Based	 on	 the	 consequences	 of	 statistical	 checking	 out	 with	 WarpPLS	 for	 the	
variable	tax	sanctions	(Snk)	with	a	value	value	of	0.01	<	0.05.	Thus	Ha3	is	accepted,	so	it	can	be	
concluded	that	the	tax	sanction	variable	has	a	huge	impact	on	taxpayer	compliance,	that	means	
that	 the	 growing	 issue	 of	 taxpayers	 being	 difficulty	 to	 tax	 sanctions	 will	 affect	 taxpayer	
compliance.	
	
The	 consequences	of	 this	 study	 aid	 research	performed	by	means	of	 (Siamena	et	 al.,	 2017)	
which	states	that	high	taxpayer	cognizance	can	make	bigger	taxpayers'	willingness	to	pay	and	
willingness	 to	 pay	 taxes	 can	 extend	 taxpayer	 compliance.	 The	 effects	 of	 this	 find	 out	 about	
contradict	those	of	(Andini	et	al.,	2021),	which	proves	that	taxpayer	focus	has	a	tremendous	
effect	on	taxpayer	compliance.	
	
The	Effect	Of	Tax	Socialization	On	Taxpayer	Compliance		
The	 effects	 showed	 that	 there	 was	 no	 impact	 between	 tax	 socialization	 and	 taxpayer	
compliance.	 Based	 on	 the	 effects	 of	 statistical	 testing	 with	 WarpPLS	 for	 the	 socialization	
variable	of	taxation	(Soc)	with	a	importance	price	of	third	>	0.05.	Thus	Ho1	is	conventional	or	
Ha1	is	rejected,	so	it	can	be	concluded	that	the	tax	socialization	variable	is	not	giant	to	taxpayer	
compliance,	the	more	intensive	socialization	carried	out	by	means	of	the	government,	it	does	
now	not	affect	taxpayer	compliance.	The	effects	of	this	learn	about	support	the	research	carried	
out	via	(Izza;,	2020),	(Maxuel	&	Primastiwi,	2021)	which	states	that	high	taxpayer	attention	can	
enlarge	taxpayer	willingness	to	pay	and	willingness	to	pay	tax	can	amplify	taxpayer	compliance.	
The	outcomes	of	 this	 learn	about	contradict	 these	conducted	by	 (Hardiningsih	et	al.,	2020),		
(Kusumayanthi,	 2019),	 (Dharma,	 G.	 P.	 E.,	 &	 Suardana,	 2014),	 (Wardani	 &	 Wati,	 2018),	
(Windiarni	 Regita	 Putri,	 Majidah,	 2020)	 taxation	 socialization	 has	 an	 impact	 on	 WPOP	
compliance	at	KPP	Pratama	Gianyar	
	

CONCLUSION	
These	 consequences	 can	 be	 concluded	 that	 internal	 elements	 consisting	 of	 recognition	 and	
willingness	to	pay	taxes	that	affect	tax	compliance	are	the	willingness	of	taxpayers	to	pay	taxes,	
whilst	 taxpayer	 cognizance	 does	 now	 not	 affect	 taxpayer	 compliance.	 Meanwhile,	 exterior	
factors	 consisting	 of	 socialization	 of	 taxation	 and	 tax	 sanctions	 that	 have	 a	 contribution	 in	
increasing	taxpayer	compliance	are	tax	sanctions.	This	indicates	that	taxpayers	as	candidates	
for	land	certification	are	more	involved	about	being	problem	to	sanctions	in	carrying	out	their	
tax	obligations	starting	from	reporting	and	paying	taxes.		
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